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Introduction

Being focused on the study of the conceptual systems of national languages, modern
linguistics moves towards anthropocentrism - the language is regarded as the system
being dependent on the human being.

Opinions of researchers vary: What are the aspects anthropocentrism linguistics
unites, more precisely, what is the nature of these aspects (cognitive, communicative
or linguo-cultural)?

The actuality of the research is defined by the following factors:

1. One of the most actual problems of contemporary linguistics is defining the type
of the relation existing between language and culture. In one of the segments of
the research, specifics of the lingual representation of the concept of “business” in
American linguo-culture has been analyzed;

2. The issue of selecting the research methods for analyzing specifics of the concept
is rather problematic. The essence of the conceptual analysis has been interpreted
differently. The analysis of the peculiarities of contemporary linguistic research
demonstrates that a common goal unites scientists. However, to achieve the set
goal, scientists use different ways;

3. Despite the fact that linguo-cultural studies is the most actively developing
direction of contemporary linguistics, the problem of cultural concepts has still
been actual. The conceptual field with immanence and openness of its borders is
the phenomenon which is being studied to-date;

4. The study of the conceptual and empirical foundations of language categories and
concepts presents the intentions of the scientific paradigm of modern cognitive
linguistics, getting access to the existing connection between the world view and
the language, defining the role of the knowledge and experience of the human
being in mental processes;

5. The actuality of the research is identified in the premises of general theoretical
issues relevant to cognitive linguistics and linguo-cultural studies.

The research aims to give a full-scale description of the concept and define the
boundaries of its conceptual space. Achieving the stated goal requires the
implementation of the phases of the research process such as:



1. Determining historical, social and cultural pre-conditions of etsablishing the
concept of “business” in modern American society;

2. Defining the methods of metaphorical understanding and personification of the
concept of “business” in American linguo-culture;

3. Revealing the additional associative content of the concept of “business”;
4. Constructing the frame model of the concept of “business”.

The hypothesis of the paper is as follows: taking into consideration the multi-
dimentional nature, comprehensivenss and objectivity of the phenomenon of
business, it is likely that Gestalt analysis is the only way to achieve completeness and
objectivity of the analysis of the concept. Only this type of analysis is focused on the
research of dynamics and statics of a specific object or phenomenon.

The pluralistic approach serves as the basis for the research methodology which
ensures investigating the phenomenon from various prospects (linguistic, cultural and
philosophical).

Several methods have been synthesized in the research. These methods are: the
methods of concept analysis, frame analysis, etymological analysis, analysis of
definitions, analysis of collocations, the method of metaphorical interpretation of the
concept, the field method and experimental method.

The scientific novelty of the paper is to identify a comprehensive description of the
concept of “business” and find the peculiarities of its lingual representation.

The research makes respective input into development of semantic theory, namely, the
prototypical signs of the lexical units by means of which lingual representation of the
concept is implemented, have been identified in the research.

The theoretical value of the research is defined by the following factors:

1. The outcomes will make relative contribution to the development of basic
provisions of axiological linguistics and linguistic culturology;

2. Integration of linguo-cognitive and linguo-cultural approaches significantly
expands the space of the research of the concept;



3. The research carried out within the scope of semantic theory will ensure
representation of the concept at full possible range.

The practical value of the work is defined by the following factors: the obtained
material and outcomes of the research are valid for designing the courses of cognitive
linguistics and linguistic culturology as well as structural linguistics, English language
stylistics and lexicology.

The units denoting “business” in modern English language are used as research
material. The material is obtained based on the data analysis of explanatory
dictionaries, samples of fiction, and the Frame Net of Berkeley.

The structure of the paper consists of introduction, chapters, sections, conclusions and
bibliography.

The introduction substantiates the relevance and scientific novelty of the research
topic. It defines the goal of the research, the missions necessary for achieving this goal
and stages of the research process as well as the theoretical and practical significance
of the paper and the research methodology.

The first chapter “Methodological Foundation of the Research” - discusses
peculiarities of anthropocentrism as the methodological basis; the essence of the
language in the context of cognitive development; specific nature of Gestalt theory
and Gestalt analysis.

The second chapter — “New Aims and Methods in Linguistics” — analyses specific
nature of cognitive interpretation in linguo-cultural research; the essence of
conceptualization and constructive operations; the types of interconnections of
elements within the limits of frame semantics.

The third chapter — “Analysis of the Concept of “Business” - offers the repertoire of
lingual representations of the concept of “busienss” in modern English.

The fourth chapter - “Cultural Codes and Nominative Fields in the Frame Network” -
discusses the peculiarities of mental-cultural directions; cognitive interpretation of
associative configurants; the network of frames of the concept of “business”.

The conclusion section summarizes and generalizes the research findings.



Chapter I. Methodological Basis of the Research

Anthropocentrism is regarded as the methodological base of modern linguistics and
even more, as the methodological base of modern scientific paradigm, reflected in
various thinking areas of humanities.

In the research process we had to find the answer to the following important question:
Is it possible to synthesize immanence (structuralism) and anthropocentrism (non-
immanence) from the structural-methodological point of view? - This is fully possible
if interdisciplinarity of the linguo-cultural approach is adequately interpreted.

Cognitive scientists constantly refine the methodology of building the construct,
modify it so that to better depict interconnection existing between the human being
and the reality.

Specific nature of the methodology of developing the adequate construct is determined
by the specifics of the approach the scientist applies to obtain the research data. This is
a significant choice since the data obtained as a result of observation influence
specifics of the construct.

Chapter Il. New Aims and Methods in Linguistics

It is quite natural that setting new aims in linguistics caused the necessity of creating
the new methods of semantic analysis. The traditional procedures of describing
semantics (component analysis, descriptive analysis, etc.) did not prove to be valid for
solving the cognitive-oriented semantic objectives. The mentioned methods proved to
have certain significant flaws, one of them being ignoring the knowledge and
impressions about the world.

The essence of the language unit serves as the subject of cognitively oriented semantic
analysis through which objectification of this or that concept is implemented. The
ultimate goal is to model the concept - a unit of thought - in other words, to
reconstruct cognitive thinking.

When investigating the language through a cognitive approach, linguists use the
experience of all native speakers represented in the language. The mentioned
experience is reflected in the lingual “behavior” of the lexeme — in the set versions of
its compatibility with other language units.

Chapter I11. Analysis of the Concept of “Business” in Modern English



The aim of the scientific paradigm of contemporary cognitive linguistics is to study
the conceptual and empirical basis of language categories and concepts, to realize
specifics of the relation between the language and worldview, to define the the role of
the human being’s knowledge and experience in mental processes.

The synthesis of historical, social, cultural and lingual data ensures realization of the
multi-dimensional and non-monosemic concept as well as identification of the
specifics of different versions of lingual actualization of the concept.

Identification of the nominative field of the concept gives possibility of analyzing the
structural peculiarity of the concept.

Constructing a frame model of the concept makes it possible to schematize the
concept structure.

Concepts are not isolated units - they are units of the conceptual field (conceptual
space). The conceptual system is a voluminous phenomenon and envisages and
constructs conceptual fields.

The relation existing between the conceptual and lingual world views is one of the
most significant research areas of modern linguo-cultural studies.

Chapter 1V. Cultural Codes and Nominative Fields in the Frame Network

Cultural codes existing in the human being’s mentality implicitly comprise mental-
cultural coordinates. Language, especially, its phraseological fund is the best topos for
identifying the mentioned coordinates.

The depth of the analysis of the peculiarities of the human being’s representation in
the language should envisage the axiological aspect of linguistic research, according
to which the list of the values recognized by the society is defined. Therefore, it is
believed that the axiological aspect should be considered to be the proper way to
ensure further development of the anthropocentric principle.

Frame structures are interdisciplinary and inter-related. Focus may be placed on any
component of the frame structure (the frame of “business” may be analyzed as an
entity — activity and it can also be put down to its slots — management, capital
marketing, product).



As a result of a more detailed analysis of the conceptual space of each sub-frame, each
of them can be viewed as an independent frame.

Conclusion

The boundaries between the conceptual and lingual worldviews of the universe are
blurred. This is natural, since there is a constant change in speakers’ world. This
change leads to the transformation and correction of models.

According to the sign of development of the structure, concepts are divided into
developing and "frozen" ones. Developing concepts are actively used in the national
conceptual field. This type of concepts complement their own structure with new
features. “Business” enjoys the status of a developing concept in the American
national conceptual space. Establishment of new collocations serves as the proof of
dynamism of the mentioned concept.

As for the sign of actuality, the concept of “Business* retains the status of the concept
permanently retaining actuality in the American national conceptual space. This is
natural, since business is the foundation of the American economy and business is any
American’s permanent business. Since the end of XIX century, the ideal of the
“economic man” has been gradually formed, which clearly reflected the following
universal principle — living in the American society means taking participation in
market relations and getting material gain.

The analysis of modern definitions of the word "business" reveals the configuration of
the concept, which is defined by the following conceptual signs: work, activity,
profession; A commercial or entrepreneurial entity, company, firm designed to
conduct business, as well as people involved in the operation of a commercial or
entrepreneurial entity; Commercial or entrepreneurial activities that bring profit; Scale
/volume of commercial activity; Personal responsibility, duty.

The mentioned signs in American lingvo-culture create the conceptual core of the
concept of “Business”. Analysis of the material revealed two significant conceptual
signs: “Business” as the sector which confronts the public sector and “Business” as
consumers, clients.

As a result of the analysis of the specifics of the metaphorical interpretation of
“Business”, the tendency of personification of the concept has been revealed: business
is presented as a creature that has an internal force, the intention of movement. Human



predicates are relevant to business, in other words, business can dream, feel, speak,
work, fight, make money.

The analysis of the elements revealed the following fact: Business, as well as people,
belong to a specific ethnic group: Japanese business, American business, Nigerian
business, Russian business.

Conceptual analysis based on the explication of Gestalt structures and the theory of
cognitive metaphor has enabled us to identify the holistic icons by which the concept
of "Business" is released into American linguistics.

Conceptual analysis, based on the explication of Gestalt structures and the theory of
cognitive metaphor, has enabled us to identify the holistic "images" by which the
concept of "Business" is represented in American linguo-culture.

The analysis revealed 8 gestalts that are firmly "fixed" in the consciousness of
Americans: Business is passion, Business is a partner, Business is a dream, Business is
pleasure, Business is a headache, Business is a game, Business is a savior or
contributor, Business is challenge.

The associative experiment presented the fragment of American reality more clearly
and explicitly. Generally, in the American consciousness, business is characterized by
a positive connotation - it is a symbol of financial independence, stable income-
generating activities. Your own business is a prerequisite for success and prosperity in
American society. Successful business people (high fliers) have a certain influence on
politics, which has a positive effect on the development of their business.

The analysis of the concept of “Business” identified paradigmatic connection of
bsuiness with such concepts as freedom, independence, people, business, work,
money.

Representation of the concept of “Business” through frames and scenarios in the
linguo-culture of the United States gives the possibility to define main components,
dominants knots, sub-frames and slots of the frame of “Business”.

If we imagine the concept of “Business” as a frame model, we believe that it will have
a hierarchical structure which consists of sub-frames and dominant slots (three
prototypical signs), slots (sub-frame components) and multiple elements of each slot.



In modern English, the analysis of the phraseological objectivators of the concept of
"Business" revealed the existence of such types of cultural codes as: anthropomorphic
cultural code; Biomorphic cultural code; Cultural code, which refers to the
symbolization of any natural phenomena; Quantitative cultural code; Religious
cultural code; Temporal cultural code; Cultural code of colors; Gastronomic cultural
code; Cultural Code of Anthroponyms.

Business is a multifaceted phenomenon that is diversely represented in the
phraseological layer of English. The rate of lingual objectification of the concept of
"Business” through phraseological units is high which is evidenced by the fact of
phraseologization of almost all differential cognitive signs of the concept of
"Business".
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