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Topical Relevance

Today, tourism is emerging as one of the fastest-growing and
dynamic sectors in the global economy, which is facilitated by
the intensification of international mobility and the trend of
diversification of tourism experiences. Of particular importance
are tourist destinations that are distinguished by the authenticity
of the pristine environment, unique biogeographical resources
and cultural-historical heritage.

Georgia, with its unique geographical location, cultural diversity,
and natural richness, is one of the most attractive countries for
modern tourists. In 2024, 6.5 million international visitors
traveled to Georgia and accumulated nearly $5 billion in revenue
(7% higher than in 2023). Therefore, the relevance of the
research is due to the strategic importance of the tourism sector
in the process of economic and social development of Georgia.
The paper discusses a detailed analysis of the sub-sectors of the
tourism industry in Georgia for the first time based on a survey of
sector representatives, which is based on the assessment of
strategic prospects for the development of niche tourism
products. As a result of the study, recommendations were also
developed that will contribute to the global competitiveness of
Georgia's tourism and diversify the country's economy at the
expense of the growth of tourism-dependent sectors.

Purpose and objectives of the research

The purpose of the study was to comprehensively assess the
trends in the development of tourism in Georgia, to analyze the
structural analysis of tourist flows, to study the readiness of
infrastructure and services, to assess the level of development of
niche tourist destinations, to assess the availability of human
capital and financial resources, and to develop strategic
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recommendations based on these data. The study featured an in-
depth analysis that identified interactions between tourist flows
from high-spending markets, the abundance of niche tourism
products, and local infrastructure opportunities, as well as
questioning the relationship between limited access to financial
resources and the development of the tourism industry.

Scientific News and Key Results

The paper is the first attempt at a systematic assessment of the
Georgian tourism sector based on a mixed research approach,
which combines quantitative macroeconomic data, expert
interviews and sectoral observations. The main novelty of the
study lies in the fact that for the first time a complex analysis of
interdependence in the economic, infrastructural and
institutional dimensions of the Georgian tourism sector was
carried out, which makes it possible to analyze the systematic
development of tourism not only in terms of the dynamics of
indicators, but also in terms of the mechanisms that determine
the sustainability and competitiveness of the sector.

From a theoretical point of view, the paper develops a
methodological framework for the systematic analysis of tourism
that integrates economic, infrastructural and institutional factors
as an interdependent system. This approach allows tourism to be
perceived not as an isolated economic field, but as a complex
social and spatial phenomenon that interacts with different
segments.

The study also develops a practical model for the use of mixed
analysis in the context of tourism policy evaluation. The results
obtained on the principle of multilateral verification of
quantitative and qualitative data create a new basis on the basis of
which it is possible to adapt the national tourism policy to global
trends and international practices.
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In practical terms, the paper is a tool for both the public and
private sectors. The findings and recommendations formed as a
result of the study create a strategic basis for determining tourism
development policies, investment directions and infrastructural
priorities.

Structure and volume of the paper

The paper consists of an introductory part, research methodology,
three chapters, conclusions and recommendations. The first
chapter is based on a review of the literature on global tourism
trends and the development of the sector.

The second chapter discusses the object of research, i.e. the
Georgian tourism industry and statistical data, and the third
chapter presents the trends in the development of tourism in
Georgia based on the studies of various private and public
entities. Part of the conclusions and recommendations
incorporates the results and recommendations of the conducted
studies.

Introduction

The role of tourism in economic and social development
worldwide is increasing, as evidenced by the increasing dynamics
of both the number of visitors and tourism revenues. Georgia is
an important player in this global process, as it has a wide range
of natural and cultural resources that create special value in the
international market. Nevertheless, with a number of challenges,
the country's tourism potential has not been fully utilized.

The paper is based on a mixed research methodology, within the
framework of which both secondary statistical data and data
obtained from the primary study were integrated. The primary
data were obtained through online questionnaires involving key
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representatives of the tourism sector: hotels, travel agencies,
government agencies and experts working in the field.

Chapter 1. Global Tourism Trends

In the first chapter, tourism is considered as an economic, social
and cultural phenomenon that implies the temporary movement
of people in different geographical spaces and the economic
activity associated with this process. On the basis of the
international literature, it has been revealed that one of the main
hindrers to the development of tourism in different countries was
limited access to financial resources, especially for small and
medium-sized tourism operators. In the case of the EU, Eastern
Europe, and the Mediterranean, the problems were gradually
overcome through the introduction of digital financial products,
electronic payment systems, and international support programs,
which significantly contributed to the modernization of the
tourism sector and increasing competitiveness.

Chapter 2. Tourism Profile and Statistical
Analysis of Georgia

The second chapter is an analysis of the state of the tourism
industry in Georgia. As of 2024, up to 6.5 million international
visitors have visited the country, indicating the country's
growing popularity. The structure of visitor spending shows that
the largest share comes from accommodation facilities, followed
by meals, shopping and funds spent on cultural and
entertainment activities. This chapter also discusses the
countries of origin of international visitors, average spending by
country, tourist offers of Georgia and other statistical data.
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Chapter 3. Results of the Primary Study

The third chapter presents the results of the primary study,
which includes assessments of both the private sector and
government structures and experts. The study showed that most
of the companies operating in the tourism sector in Georgia are
small and medium-sized. Their main markets include Israel,
Germany, Turkey, Poland, the Czech Republic, the CIS, and
Middle Eastern countries. Tourists are mainly interested in
cultural, mountaineering, recreational and gastronomic tours,
which confirms the significant potential for development in
niche destinations of Georgia.

The study revealed several critical problems: limited access to
financial resources by the private sector, infrastructure shortages,
insufficient quantities of direct air traffic to high-spending
markets, service quality challenges, etc.

This analysis revealed that the sector requires targeted
investment policies, tailored marketing strategies and
infrastructural development. The results of the study showed that
with the targeted development of international positioning and
high-spending markets, the Georgian tourism sector can
significantly increase the country's economic potential.

Conclusions and recommendations

The general conclusion of the study emphasizes that the Georgian
tourism sector is a sector with development potential, but it is
impossible to fully realize this opportunity without overcoming
systemic barriers. The sustainable development of the sector is
hindered by limited access to financial resources, insufficient
infrastructure development, service quality challenges, and
reliance on massive tourism, which at the same time limit the
development of niche tourism products.
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Research has shown that it is essential to develop specific credit
products that will help small and medium-sized tourism
businesses make investments and diversify their tourism
offerings. It is also important to introduce state guarantee
schemes, develop digital financial services in the regions, and
create a centralized platform that will help businesses attract
international grants.

To ensure the sustainable development of the tourism sector, it is
necessary to strengthen infrastructure, develop multi-season
tourism products, strengthen human capital and introduce
standardized services. Strengthening the country's international
branding and purposeful positioning in high-spending markets is
especially important.

Finally, the study provides a solid analytical and strategic basis on
which to improve Georgia's national tourism policy, encourage
private investment, and strengthen the country's position in the
global tourism market as a four-season, sustainable and
competitive tourism destination.
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